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b tips to ease nervous
participants during
oroduct evaluations

When people are nervous, they're less likely to share insightful
feedback. To create a welcoming environment during product
evaluations, go the extra mile to help your study participants feel
comfortable and, thus, more likely to share their thoughts and
opinions freely. Here are five ways to calm nerves and get better
results:

Be curious, not
interrogative

Strike a warm and
friendly tone

Emphasize what’s being
evaluated, not who

Remind them that it's the
product being evaluated,
not their performance.

Greet participants with a smile
and find common ground to
help set the tone.

Frame questions thoughtfully
to have more productive
conversations.

_________________________________________________________

Value the participant’s
feedback

Pace, pause and end the
session if necessary

Take a moment between tasks
to provide mental breaks
throughout the evaluation.

Encourage people to open up
by letting them know you find
what they say useful.

______________________________________

Establishing a safe, inviting atmosphere puts participants at ease and helps
them feel valued and appreciated, leading to a more productive study process.
Learn more in the full article.
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